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MAGnify Childhood Literacy
Children’s Magazine Initiative

MagLiteracy.org
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Who We Are

▪ Nonprofit, all volunteer organization founded by John Mennell in 1994

▪ Conceived with publisher support to efficiently distribute donated

magazines to organizations that improve literacy for underserved kids

• We’ve provided over a million donated magazines to at-risk children

and their families in the U.S. and abroad

• Columbus, OH headquarters with additional teams in Madison, WI and

Mississippi Delta

• Only organization of its kind, impact and ambition in the world

• The Magazine Publishers Family Literacy Project (MagLiteracy.org) is

a 501(c)(3) charity
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The Need

▪ Over 18 million U.S. kids in poverty, including over a 

million homeless students. Two-thirds of families in 

poverty have no books at home – zero.

▪ Based on the National Center for Education Statistics 

2022 assessment, the pandemic has had devastating 

effects on the reading skills of young children, 

especially the most vulnerable, whose skills had 

already been trending downward since 2012.*

▪ A child unable to read is a child lost. Adults unable to 

read were once children who didn’t learn how.

▪ Literacy ends poverty of the mind, heart, and pocket.
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*New York Times, September 1, 2022 , “The Pandemic Erased Two Decades of Progress in Math and Reading”



How It Works

• Consumers and businesses:

o Recycle magazines from home, work, and school

o Donate magazine subscriptions

• Publishers supply back issues

• Volunteers find literacy needs in their communities

• Organizations can request magazines online 

• Local teams collect, manage and deliver magazines
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Examples: Children Who Benefit
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Odyssey Junior Program

Children and grandchildren of low-

income college students in minority 

enrichment programs

Food Pantry “Munch Van”

Low-income students receive 

magazines with free lunch 

on non-school days

School Enrichment Programs

Low-income

Hispanic students



Wisconsin’s Literacy Challenge*
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• Literacy affects household incomes and health. In 

counties at or below the lowest literacy level, a higher

percentage of residents are also below the poverty line and

rate their overall health as “fair” or “poor”.

• One in seven Wisconsin adults struggle with low literacy.

• Wisconsin has one of the widest achievement gaps 

between African American and white students. The gap 

in African American graduation rates is the largest in the 

nation.

*Source: WisconsinLiteracy.org



MagLiteracy Focus on Wisconsin Pre-K
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• Last year, we launched a partnership with 

childcare agencies across Wisconsin to 

distribute little books and magazines to 

underserved preschoolers. To date, over 

12,000 items have been delivered to every 

corner of the state.

• Low-income families are a significant portion 

of the providers and receivers of such 

childcare.

• This project was made possible by the 

generosity of children’s magazine 

publishers.

• We hope to sustain and replicate this 

success at other locations.



Mutually Beneficial Relationships

• As we approach Children’s Magazine Month in October,

we are asking every children’s magazine publisher

to join and to support our literacy efforts.

• Magazines supplied to us by publishers are essential

because the unmet literacy needs are so great, and the

volume of recycled children’s magazines available from

consumers is small.

• We want to learn and to work together with

publishers to devise relationships that are mutually

beneficial.
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Milwaukee childcare licensing, referral  
& training agency for southeast WI with 

publisher donations distributed by 
MagLiteracy



To Learn More
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www.magliteracy.org

and

www.Facebook.com/magazineliteracy

John Mennell, MagLiteracy Founder

partners@magliteracy.org

Thank You!

http://www.magliteracy.org/
http://www.facebook.com/magliteracywi001
mailto:partners@magliteracy.org

